Quantum
Market
Research

Community Attit
Towards Gambl
Victoria 2025




Contents

About the research 3
Executive summary 7
Background context 10
Community sentiment and attitudes towards gambling 14
Stigmatisation of those who experience gambling harms 22
Perceptions of underage gambling 28
Preventing gambling harms 36
Appendix A: Demographics of gambling behaviour 44
Appendix B: Weighting tables 46

VOCC
e Community Attitudes Survey 2025
d Ca_sin_o Control

Quantum
Market
Research


Sarah  van Heeswyk

Sarah  van Heeswyk


About the research

V .£C Quantum
’ Community Attitudes Survey 2025 Market

ictorian Gambling

and Casino Control Resea rC h

Commission




B k d The Victorian Gambling and Casino Control Commission (VGCCC) is the independent regulator of Victoria’'s
a c g ro u n gambling industry. The purpose of the VGCCC is to ensure the integrity, safety and fairness of the gambling
industry in accordance with its regulatory objectives, functions and powers. This includes the objective to

minimise gambling harm.

a n d The VGCCC'’s position on gambling harm states that gambling causes harm and that it is preventable. Minimising
gambling harm is a key aspect of the VGCCC'’s regulatory approach and education function. The broad aims in
regard to providing education are to shift attitudes to gambling harm and improve consumer understanding so

u [
o bj e Ct I ve s individuals can make more informed choices.

Following the transition of the Victorian Responsible Gambling Foundation’s awareness and campaign function to
the VGCCC, the VGCCC has taken on the ongoing monitoring of community attitudes and behaviours as it
relates to the Reducing Gambling Harm in Victoria Outcomes Framework (Outcomes Framework). Indicators and
measures within the framework represent the combined effort across government to address and respond to
gambling harm.

This Community Attitudes Survey is conducted annually to support reporting against measures in the
Outcomes Framework.

The key information aims of the survey are to:

* Understand and monitor community sentiment and attitudes to gambling;
* Assess community knowledge of and attitudes to gambling harm;

* Understand current gambling behaviour;

* Gather information about experiences of gambling harm;

* Assess help seeking behaviours.
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n= 3,000 Victorians aged 18+

Quantitative methodology

» This report presents the results in 2025 compared to the previous three waves.

+ Weighting has been applied to provide a balanced representative sample of
Victorians in each survey wave in terms of age, gender, and location

Online quantitative survey « Along with age, gender and location weighting, the annual samples are weighted to
be representative of Victorians in terms of age, gender, and location as per
Victorian adult population data from the 2021 ABS census, and gambling
behaviour, as measured by the PGSI in the 2023 Victorian Population Health Study

available at the time of the research in each wave. See Appendix C for weighting
Conducted annually — 3@ to 19t November 2025 tables.

» Statistical testing was applied throughout the report to identify significant
differences between 2025 and 2024, as well as between PGSI gambling risk profile

. subgroups in 2025.
Average survey length: 13 minutes
* Please note that fieldwork was conducted in November in 2025, compared to

December in 2024.

DEIERVER Weighted to provide a balanced « For clarity, on the charts, arrows are used to indicate significant changes between
. 2025 and 2024 only. References to “trends” indicate a difference observed across
representative sample

the four survey waves.
(weighted by age, gender, location, and PGSI status — see Appendix C)
» All annotated differences are significant at the 95% level of confidence, unless
otherwise specified.

Final data is representative of the broader

V| CtO ri an po p u | at| on This project was carried out in line with the International Standard for Quality Assurance in Market,
Social and Opinion Research ISO 20252:2019
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Weighted Profile of the 2025 Victorian Community Attitudes Sample

Under $25,000 [l 5%
23% 219
150/ 6% 5% " Inner Vii:l;?ila $25,000 - $49,000 [ 15%
() 1
11% ho e ‘ 10% $50,000 - $74,900 [N 13%
(1]
$75,000 - $99,999 M 13%
18-24 25-34 35-44 45-54 55-64 5+ Regional $100,000 - $124,999 I 11%
Outer Victoria, i 0
Melbourne, 14% $125,000 - $199,999 I 20%
27% $200,000 or over [ 9%
) ;1% Non- Don'tknow | 2%
inary
w ﬂ Prefer not to answer 11%
y 51
499, %
— Under Year 10 ] 2% Employed ke | 27
Year 10 or equivalent [ 5% Employed part-time - | 21%
Not a parent 40% Retired _ 19%
Year 11 or equivalent I 3% elre °
Children at home full time [N 32% Unemployed [l 5%
° Year 12 or equivalent - 17%
Afull-time student || 4%
Older children left home 16% TAFE, diploma, certificate [ NG 25%
Engaged in home duties | 4%
H H 0,
Have children but not living with me . 8% University degree _ 2% On a disability pension l 2%
Graduate certificate or diploma - 8% Full time carer I 1%
Children at home part time I 3%
Masters or Postgraduate degree - 13% Other = 1%
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Executive summary
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Overall, 53% of Victorians gambled in the past year, and monthly gambling increased across a number of gambling categories

i)

Community sentiment and attitudes

Concern about gambling as a serious issue
remained moderate (43%) but declined
among those who gambled.

Perceptions of gambling harms fell; sports
betting continued to normalise, especially
among higher-risk gambling categories.

Three in five Victorians aligned with Lower
Risk Gambling Guidelines, but those who
gambled set higher thresholds.

Stigmatising attitudes hardened at both
ends of the PGSI gambling spectrum: non-
gambling and problem gambling.

Those who experience problem gambling
reported high levels of shame and difficulty
discussing gambling, creating barriers to
help-seeking.

a

Underage Gambling

Gambling remained a lower priority
concern for parents compared to
mental health and online safety.

Acceptance of teenage gambling
increased slightly, appearing driven
by those who gambled, particularly
those who experience problem
gambling.

Few parents reported children
gambling with money, but concern
about this for those who did
dropped significantly.

Recommendations:

Average spend among those who gambled regularly remained stable, however spend among those who gambled infrequently rose.

To

Preventing Gambling Harm

Positive perceptions of gambling were still the
minority but trended upward among those who
experience problem gambling.

Social pressure to gamble emerged as a potentially
growing risk factor for those who experience
problem gambling, although still a fringe view.

Around a quarter of those who gambled considered
action to reduce gambling.

Awareness of harm-reduction programs remained
low with 49% unaware of any initiatives.

Support for Gambling Harm Awareness Week
softened, particularly among lower-risk gambling
categories.

. Tailor messaging to audience segments: Develop targeted interventions for those who don’t gamble and across the PGSI
gambling categories, as attitudes and needs differ significantly.

. Deepen understanding through qualitative research: Explore motivations and perceptions particularly among those who
experience problem gambling and parents of children who gamble to understand better the reasons behind worsening attitudes

. Update tracker: Update or add additional survey questions to better understand reasons behind shifts in attitudes
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Attitudes and behaviours differed significantly across the PGSI
gambling categories, with different implications for interventions

I —

Non-gambling Non-problem gambling Problem gambling

* Views have remained relatively
stable since 2024: unchanged
perceptions of gambling harms
and negative impacts.

* They hold higher stigmatising
attitudes toward people with
gambling problems, possibly
linked to strong negative views
of gambling overall.

» Least aware of gambling harm
programs.

Least stigmatising toward problem gambling, but minimise harms caused by
gambling products.

Least likely to consider gambling a serious issue; lowered perceptions of harm.
Normalise sports betting and likely to perceive frequent betting as acceptable,
even above recommended guidelines.

Do not feel ashamed about gambling; less likely to consider health, financial, or
social impacts.

Low motivation to change: less likely to see benefits of stopping or reducing
gambling; few have considered or taken action.

Least supportive of Gambling Harm Awareness Week — could suggest
message fatigue coupled with the belief that gambling does not cause harm.

Most likely to consider gambling a serious issue,
yet perceptions of harms and negative impacts
have fallen.

Hold the highest stigmatising attitudes toward
others experiencing harm from gambling
Normalise sports betting and are more accepting
of young people’s gambling.

Some experience shame, making it difficult to
seek help or talk to family/friends.

Small minority also reporting being influenced by
social pressure.

More likely to recognise benefits of stopping and
have taken action to reduce gambling.

Most aware of Victorian initiatives and services.

Key issue: This groups’ strong

negative sentiment toward
gambling might extend to the

people gambling themselves,
reducing empathy and

Key issue: This group is already experiencing
harms from gambling but self-stigma may

hinder help-seeking, while permissive attitudes

to children risks perpetuating harms.
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Background context

Section Summary

» The most popular form of gambling remains Keno,
scratchies, lotteries, bingo, or raffles, with 38% participating
at least monthly.

» Gambling at least monthly has increased across several
activities, with the largest rise in sports betting.

Reported spend among those who gambled regularly was
consistent with previous years, while spend among those
who gambled infrequently has increased.
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As in 2024, natural fallout differed significantly from the ‘Victorian
Population Gambling and Health Study 2023’

Problem gambling severity index (PGSI) category based on gambling statements

PGSI category

Unweighted data 2024
(main sample; n=3,002)

Weighted data 2025

Non-gambling

Non-problem gambling
(scored 0)

Low risk gambling
(scored 1-2)

Moderate risk gambling
(scored 3-7)

Problem gambling
(scored 8-27)

34%

33%

10%

10%

12%

Unweighted data 2025 (based on Victorian
(n=3,000) Population Gambling and
Health Study 2023)
30% 47% (+17%)
28% 45% (+17%)
1% 5% (-6%)
13% 2% (-11%)
18% 1% (-17%)

E1. Thinking about the last 12 months, how often have you...?

PGSI scores ranged from 0 to the maximum
possible score of 27.

The three most commonly selected actions
were:

» Felt guilty about the way you gamble or
what happens when you gamble (10% at
least sometimes)

» Gone back another day to try and win
back the money you lost (7% at least
sometimes)

* Bet more than you could really afford to
lost (6% at least sometimes)
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Gambling made up 53% of the weighted sample in 2025; there was an
increase in frequent gambling across several gambling activities

Gambling frequency

Base: Total sample; 2025 (n=3,000); 2024 (n=3,203) .‘(3na:s2e :152)086 who gambled; 2025 (n=2,103); 2024 NET At least monthly

- 2025 2024
Any other activities (e.g. Keno,
scratchies, lotto, bingo or raffles)

m Around monthly or 16%
more often (Regular
Gambling)

21% 42% 20% 17% 38%  38% There was a notable

increase in sports betting
in 2025 compared to 2024,
with smaller rises in racing,
electronic gaming
machines, and online
casino games.

11%

-53%, Sports betting 61% 22% 9% 8% 17%1 13%

® More than 3 times in
the last year, but less 9 .
than mo)r/1thly A Racing 49% 36% 9% 6% 15%1N 13%
(Occasional Gambling)

Up to 3 times in the last Electronic gaming machines 55% 36% 7% 9% 1 8%
year (Infrequent
Gambling)
47% . %
Casino table games 81% 16% 3% 3%
Never (Non-Gambling)
Online casino games 92% B%I 3% 1N 2%
2025

Never = Less than monthly ®mUp to 3 times a month mAt least 4 times a month
B1. Thinking of all these types of gambling, and thinking
about the past year, how often have you gambled?
B2. In the last 12 months, how often have you spent money on each of the following different activities?
NB. Data was weighted based on 2023 prevalence N Indicates a significant difference from the previous time period.
figures for this question. Data labels displayed only for values greater than 3%.
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Reported spend among those who gambled regularly was on par with
previous years, while those who gambled infrequently trended upwards

Gambling spend (regular gambling; past month) Gambling spend (less regular gambling; past year)
Base: Those who gambled regularly; 2025 (n=739); 2024 (n=736),; 2023 (n=265); 2022 (n=253)  Base: Those who gambled infrequently/occasionally; 2025 (n=1,347); 2024 (n=1,422); 2023 (n=725); 2022 (n=624)
Excludes ‘Prefer not to say’ Excludes ‘Prefer not to say’
m $500+ = $500+ Reported spend among those who
m $200 - $499 m $200 - $499 gambled regularly remained consistent
= $100 - $199 =$100 - $199 with previous years.
= $20 to $99 = $20 to $99 However, for those who gambled less
regularly, the proportion spending $200—
Less than $20 Less than $20 $499 annually rose to 16%.
Nothi
oming Using midpoints to estimate averages, in
2025 spend among those who
gambled less regularly has
significantly increased compared to
2022 and 2023.
19% 19% 0
13% 13% 10% 10% ’ ’ 7% 1870 Rising average spend among those who
gambled less regularly may suggest
2022 2023 2024 2025 2022 2023 2024 2025 |arger bets or increased frequency -
$138.9 $141.8 $166.9 $148.2 $154.7 $154.6 $175.8 $181.4 potential risk factors for greater gambling-
Average spend (based on midpoints) Average spend (based on midpoints) related harm.

B3a. Thinking about the last month, how much did you wager or bet on all types of gambling? If you are not sure, or can’'t remember exactly, please use your best estimate.
B3b. Thinking about the last year, how much did you wager or bet on all types of gambling? If you are not sure, or can’t remember exactly, please use your best estimate.
M Indicates a significant difference from the previous time period.

Data labels displayed only for values greater than 3%.
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Community sentiment and
attitudes towards gambling

Section Summary

» Concern about gambling as a serious issue remains
common but not in the highest rank of social concerns
(43%)

» There were trends of declining perceptions of gambling
harms and the increased normalisation of sports betting

» Three in five Victorians align with Lower Risk Gambling
Guidelines (=4 times/month), but those who gambled set
higher acceptable thresholds

» Overall, changes in 2025 were largely driven by those
who gambled — there were diverging views as those who
did not gamble remained mostly stable while those who
gambled showed declining concern and lower agreement
on negative impacts
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43% felt gambling was a very serious issue facing Victoria, with
perceptions also varying by PGSI category

Concern about gambling as a serious issue

Base: Total sample; 2025 (n=3,000) Base: Total sample; 2025 (n=3,000); 2024 (n=3,203); 2023 (n=1,500); 2022 (n=1,500)

Housing availability and affordability 4% A 6% 72%
% perceived gambling as a very serious issue (8-10)
Domestic violence 7% 28% 55%
Poor mental health 8% 29% 54% 42% 44% 42% 43%
o= —— e —
Drug addiction 8% 30% 539%
Gambling 1% 31% 43%
2022 2023 2024 2025
Alcohol addiction 13% 34% 38%
Obesity 13% 35% 37% Gambling ranked fifth among state concerns. Fewer of
those who gambled (40%) viewed it as a very serious
Unemployment 16% 32% 34% issue compared to those who did not (46%).

However, this gap was driven by the lower-risk

Chronic physical illness s/ 857 12% 16% 35% 27% gambling category, as the problem gambling category
were even more likely than those who didn’t gamble to
mDon't know mNot at all serious (0-2) = Not very serious (3-4) = Neutral (5) mSomewhat serious (6-7) ®Very serious (8-10) consider it very serious (54%).

A1. Thinking about Victoria, to what extent do you think the following are serious issues facing the state?
Data labels displayed only for values greater than 3%.
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Worrying about finances is now the top perceived harm, but generally
perceptions of harms fell

Victorians’ perceptions of harms arising from gambling

Base: Total sample; 2025 =(n=3,000); 2024 (n=3,203)

In 2025, Victorians’ perceptions of very harmful impacts from problem

% rating this as ‘very harmful’ (8-10) gambling declined across several categories compared to 2024.
Worrying about finances 69§A> Worrying abput finances be_came the top percgived harm, replacing
- A increased disagreements with partners or family.
Increased disagreements with their partner or 70% The decline was driven by those who gambled, with proportions
family | 67 among those who didn’t gamble not significantly changing between
. . 63% 2024 and 2025.
Regularly feeling worried or stressed I
(o]
. : 65%
Drinking more alcohol than they have in the past I i
(o]
Feelng worlrls: | <57,
0

Struggling to perform at work / study 61%

I 0 The decline in perceptions of gambling harm may reflect increasing
- _ 58% normalisation of gambling and reduced empathy for those experiencing
Difficulty sleeping I 5 harm. For those who experience problem gambling, this could reflect
. cognitive dissonance or self-protection, downplaying harms to justify
Feeling so sad nothing could cheer them up I 56§/1 7o continued gambling. Among other lower-risk gambling categories, the
o 2024 shift may stem from viewing harm as a personal failing rather than a
Trouble Concentrating _ 5512? m 2025 SyStemIC Issue.
0

E9. Listed below are some things people might experience as a result of gambling becoming a problem for them. For each one, please rate how harmful you think this is for the person gambling.
M Indicates a significant difference from the previous time period.
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Among Victorians, there was a downward trend in strong agreement
on the negative impacts of gambling

Community attitudes and sentiment — understanding of gambling: % Strongly Agree (8-10)

Base: Total sample; 2025 (n=3,000); 2024 (n=3,203); 2023 (n=1,500); 2022 (n=1,500)

2025 _ 82% The proportion strongly agreeing that gambling can negatively impact
families and be addictive has declined since 2022, with 2025
Gambling can negatively impact 2024 83% continuing this trend, though overall agreement levels for these
families 2023 85% statements remain high.
2022 87% This decline was driven by riskier gambling categories(low risk,

moderate risk, or problem gambling), who showed significantly lower
levels of strong agreement with all three statements, while those who

2025 [ 81% didn’t gamble remained largely unchanged.

2024 83%
Gambling can be addictive
2023 84%
2022 85%
. The decline in strong agreement about gambling’s negative impacts
2025 [N 71% driven by riskier gambling categories may suggest increasing
, . , 2024 71% normalisation, lack of awareness or perception, or possible self-
" justification among those most affected. It will be key to understan
Gambling can ”egaé'gr?]'?’nm‘l’tfg’st i justificati th t affected. It will be key to understand

2023 73% whether the change is a change in perception or reality about how
2022 76% they are experiencing negative impacts.

C3. Below are some more statements people have made about the impacts of gambling. Please rate each one according to how much you agree or disagree with it.
M Indicates a significant difference from the previous time period.
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Victorians’ understanding of gambling frequency and spend that could
lead to gambling harm continued trending upwards

Understanding of gambling risk Outcome 3.4.1.a Awareness of factors that limit gambling harm

Base: Total sample; 2025 (n=3,000); 2024 (n=3,203); 2023

Base: Total sample; 2025 (n=3,000); 2024 (n=3,203); 2023 (n=1,500); 2022 (n=1,500)
(n=1,500); 2022 (n=1,500)

People who gamble more than once a week

are at risk of harm from their gambling Understanding of gambling harm risks remained
% Strongly agree (8-10): high, with about three in four Victorians (74%)
70% 72% 74% 74% NET Agree (6-10) agreeing that gambling more than once a week
People who gamble 2025 - 31%7T poses a risk.
once a month c:r 'mlsref 2024 28% m Strongly agree 8-10 Those who gambled were less likely to agree
are at risk o o o )
. \ 2023 259 % ) (64% vs. 85% among non-gambling), a gap
developing a gambling ° e 47% 51% driven mainly by non-problem gambling (63%)
problem 2022 18% m6-7 rather than problem gambling categories (71%).
5
People who gamble 2025 _ 42% 26% 25%
more than $200 every 2024 39% 23% The gap in perceptions between those who do
3 months are at risk qf 2023 369 3-4 and don’t gamble persists — but in this case it is
harm from thelr ° driven by non-problem gambling categories.
gambling 2022 31% _ Their lower agreement that frequent gambling
Strongly disagree 0-2 poses a risk could lead to them increasing their
own gambling frequency.
2022 2023 2024 2025

C1. Below are some statements people have made about gambling. Please rate each one according to how much you agree or disagree with it.
M Indicates a significant difference from the previous time period.
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Three in five Victorians had perceptions of risky gambling levels in line

with the Lower Risk Gambling Guidelines

Perceptions of risky gambling levels

Base: Total sample; 2025 (n=3,000); 2024 (n=3,203); 2023 (n=1,500); 2022 (n=1,500)
Excluding answers above 100 as outliers.

10% 10% 10% 11%

m More than twice a week
30% 29% 29% 30%

m More than 4 times, up to
twice a week

Up to 4 times a month

2022 2023 2024 2025

2025 Histogram

33
23
15
5 ;18 4 3
0 1 2. 0 0 w0 0 0 0 I
0

£ 6.1 10 15 20 25 30

E4a. In your opinion, how many times per month could a person gamble before it puts them at risk of developing a problem?
M Indicates a significant difference from the previous time period.

The Lower Risk Gambling Guidelines* recommend gambling no more
than four times per month to reduce harm. In 2025, three in five Victorians
(60%) aligned with this threshold, consistent with previous years.

Excluding outliers (responses over 100), the average perceived safe
frequency was 6.1 times per month. Those who didn’t gamble were more
likely to set the limit at four times a month or less (67% vs. 53% among
those who gambled), while those in all gambling risk categories
reported significantly higher acceptable thresholds (average 7.2 vs.
5.0 for those who didn’t gamble).

Those who gambled consistently set higher acceptable limits — again
highlighting the increased normalisation of more frequent gambling which
potentially increases their exposure to harm.

*https://responsiblegambling.vic.gov.au/reducing-harm/gambling-guidelines-to-help-avoid-harm/
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Sports betting specifically showed signs of increased normalisation,
particularly amongst those in riskier gambling categories

Attitudes towards sports betting: % Strongly Agree (8-10)

Base: Total sample; 2025 (n=3,000); 2024 (n=3,203); 2023 (n=1,500); 2022 (n=1,500)

2025 _ 53% Non-gambling — 60% 46% In 2025, there was a significant rise in the
Problem gambling — 41% ° proportion strongly agreeing that sports betting
Gambling should not be part of 2024 53% makes sport more enjoyable and is normalised
experiencing sport 2023 55% within their family.
2022 57% These increases were driven by higher-risk
gambling categories, who were significantly more
2025 . 0% < Non-gambling — 8% likely to strongly agree.
° 12% However, they remained a minority, as over half of
Placing a bet on a game or an event 2024 8% Problem gambling — 37% Victorians (53%) strongly agreed that gambling
: hould not be part of experiencing sport.
makes sport more enjoyable 2023 8% S
2022 8%
Non-gambling — 9% The growing normalisation of sports betting,
2025 . 10% 1 < 10% particularly among those who gambled, suggests a
(1] )
. , o 2024 7% Problem gambling — 25% widening perception gap between those who did
Betting on sports is normallsedfln rr_lly ° and didn’t gamble. For some of those that
amily - 2023 8% gambled, betting was increasingly seen as an
2022 6% integral part of the sporting experience.

C2. Below are some more statements people have made about gambling on sports. Please rate each one according to how much you agree or disagree with it.
M Indicates a significant difference from the previous time period.
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Among all Victorians, the trend of decreasing concern about the
normalisation of sports betting has continued in 2025

Outcome 3.3.1 Increase concern about the normalisation of sports betting

Base: Total sample; 2025 (n=3,000); 2024 (n=3,203); 2023 (n=1,500); 2022 (n=1,500)
Just over half of Victorians (54%) strongly agreed with this

I’'m concerned that sports betting is statement, maintaining the downward trend that began in
normalised in our society 2024. After trending upwards since 2022, disagreement
(0-4) held steady at 15% in both 2024 and 2025.
m Strongly agree (8-10) ] ) )
This decline was driven by those who gambled, whose
strong agreement fell to 50%, while those who didn’t
bl ined stable at 589 th tt .
589, 53% iy m 6.7 gamble remained stable at 58% over the past two years
5
209 )
— % 21% -

The decline indicates a growing cultural acceptance of
gambling in sport. The shift is driven by those who
gambled, widening the divide between the perceptions and
experiences of those who did and did not gamble.

Strongly disagree (0-2)

2022 2023 2024 2025

C2. Below are some more statements people have made about gambling on sports. Please rate each one according to how much you agree or disagree with it.
M Indicates a significant difference from the previous time period.
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Stigmatisation of those who
experience gambling harm

Section Summary

» Understanding of gambling products’ role in harm remained
stable, with 45% strongly agreeing the products are
responsible for problems caused.

» Stigmatising attitudes hardened at both ends of the
gambling spectrum: both those who didn’t gamble, and
those who experienced problem gambling were more likely
to agree with negative sentiments towards gambling

» Those who experienced problem gambling reported high
levels of shame and difficulty discussing gambling with
family or friends

» Overall, negative attitudes and barriers to help-seeking
persisted for those experiencing problem gambling, despite
slight improvements among the mid-risk gambling
categories
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Victorians’ understanding of the role of gambling products remained

stable this wave

Outcome 4.1.1 Increased understanding of the role of gambling products (reduced stigma)

Base: Total sample; 2025 (n=3,000); 2024 (n=3,203); 2023 (n=1,500); 2022 (n=1,500)

Gambling products such as pokies, casinos, sports betting
are responsible for the problems they cause people

m Strongly agree (8-10)
44% 44% 46% 45%
m6-7
5
23% 25% 23% 26%
3-4

Strongly disagree (0-2)

2022 2023 2024 2025

Just under half of Victorians (45%) strongly agreed that
gambling products such as pokies, casinos and sports betting
were responsible for the problems they caused, a result that
remained consistent with previous years

Those who gambled were less likely to share this view, with
40% strongly agreeing compared to 51% of those who didn’t
gamble, highlighting a clear perception gap between the
two groups.

It appeared those who gambled were more reluctant to
attribute responsibility for harms to gambling products,
particularly those in non-problem and lower risk gambling
categories. It suggests they might instead view harms as a
matter of personal responsibility or self-control — as they
personally can use products without significant harm
themselves. This attitude could reinforce stigma or reduce
support for greater regulation.

C3. Below are some more statements people have made about the impacts of gambling. Please rate each one according to how much you agree or disagree with it.

M Indicates a significant difference from the previous time period.
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Several measures of stigmatising attitudes towards those who
gambled continued trending in a negative direction

Stigmatising attitudes towards gambling: % Strongly Agree (8-10)

Base: Total sample; 2025 (n=3,000); 2024 (n=3,203); 2023 (n=1,500); 2022 (n=1,500)

Non-gambling — 50% There was a significant increase in strong agreement with the
0, 0,
2025 _ 52 /°< , 54% statement “people who have gambling problems are greedy”.
Problem gambling — 46%

| feel sorry for people'who havg a 2024 52% At the same time, strong agreement with “| feel sorry for people
problem with gambling 2023 55% who have a problem with gambling” declined since 2022, while
agreement that “people who have gambling problems have no
2022 57% » :
self-control” trended upward since 2022.
Non-gambling — 36% These changes were driven by two group at the ends of
2025 - 33% : 31% the gambling spectrum: non-gambling and higher-risk
2024 33% Problem gambling — 37% gambling (moderate risk or problem gambling) categories,

People who have gambling problems whereas those in the middle (non-problem or low-risk

have no self-control 2023 30% gambling) did not shift in this direction.
2022 29%
° These trends suggest a hardening of stigmatising attitudes
Non-gambling — 22% among both ends of the gambling spectrum, potentially
2025 B 17% » 13% reducing empathy and increasing barriers to help-seeking for
_ 2024 15% Problem gambling — 28% those experiencing harm. It will be key to understand whether
People who have gambling problems ° those experiencing problem gambling recognise themselves as
are greedy 2023 13% such, to distinguish between self-stigmatisation versus
2022 129 inaccurate self-perceptions.
(o)

C3. Below are some more statements people have made about the impacts of gambling. Please rate each one according to how much you agree or disagree with it.
M Indicates a significant difference from the previous time period.
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Negative attitudes were strongest at the ends of the gambling
spectrum, i.e. non-gambling and problem gambling categories

Attitudes towards supporting a family member or close friend who gambles: % Strongly Agree (8-10)

Base: Total sample; 2025 (n=3,000); 2024 (n=3,203); 2023 (n=1,500); 2022 (n=1,500)

Non-gambling — 28% At an overall level, there were no significant changes in
o )
2025 - 23% < Srobl o 299, -20% attitudes toward supporting a family member or close friend
wouldrt know - 2024 25% ropem gamoing —£39% compared to 2024, although there was a slight negative
wouldn’t know how to help them i
p 2023 229, trend since 2022.
2022 299, However, this stability masked opposing movements
? across the gambling spectrum: non-gambling and
- — problem gambling categories became significantly more
2025 - 17% Non-gambling = 23% 1% negative, while other gambling categories showed
2024 179, Problem gambling — 28% significantly more positive attitudes than in previous years.
(o]
| would be disappointed with them
2023 15%
2022 14%
The diverging opinions across the gambling spectrum
Non-gambling — 10% highlights the need for tailored interventions and
2025 l 8% 7% communications. It will be key to define what positive
2024 9% Problem gambling — 25% change looks like for different groups and understand how
It's not my responsibility to help them these attitudes directly link to harmful behaviours (e.g.
2023 8% those who experience problem gambling not seeking help).
2022 7%

C4. Below are some statements people have made about family and close friends who gamble. Please rate each one according to how much you agree or disagree with it. If a family member or close friend had a problem with gambling...
M Indicates a significant difference from the previous time period
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Few expressed shame about their gambling, however those
experiencing problem gambling showed much higher levels

Feelings of shame expressed by those who regularly gambled: % Strongly Agree (8-10)

Base: Those who gambled regularly; 2025 (n=746); 2024 (n=741); 2023 (n=268); 2022 (n=257)

2025 . 99 - 7% Overall, only a minority of those who gambled regularly
° Problem gambling — 72% expressed feelings of shame about their gambling, and
| have the thought that | should be 2024 1% levels have declined since 2022.
ashamed of myself for my gambling 2023 10% However, those experiencing problem gambling were

substantially more likely to strongly agree with these
statements, indicating high levels of negative sentiment
towards their own gambling.

2022 1%

- 4%
%
2025 I 5% < Problem gambling — 43%
2024 9%
| feel ashamed about my gambling
2023 7%
2022 9%
2025 [ 8% < Problem gambling — 70% — 1% Those experiencing problem gambling may be self-
2024 10% stigmatising, which could hinder help-seeking and

| feel the need to hide my gambling
frommy friends 2023 7%

2022 1%

Cb5. Below are some statements people have made about their gambling. Please rate each one according to how much you agree or disagree with it.
Cbha. We are interested in your thoughts about your own gambling experiences. Please indicate how much you agree with each of the statements below.
M Indicates a significant difference from the previous time period

recovery. Feelings of shame can be a barrier to accessing
support and making positive changes.
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There was no overall change In the ability to talk about gambling, but
those experiencing problem gambling face larger challenges

Perceptions of family/close friends

Base: Those who gambled regularly; 2025 (n=746); 2024 (n=741);

2023 (n=268); 2022 (n=257)

% Strongly agree (8-10):

My family or close
friends get upset with
my gambling

My family or close
friends can’t understand
why | gamble

2025 | 7%
2024 | 8%
2023 | 7%
2022 | 10%
2025 || 6%
2024 | 7%
2023 | 5%
2022 | 8%

Outcome 4.2.1 Decrease feelings of not being able to talk to family or close friends

Base: Those who gambled regularly; 2025 (n=746); 2024 (n=741); 2023 (n=268); 2022 (n=257)

I find it difficult to talk to my family or Positively, most of those who gambled regularly strongly
close friends about my gambling disagreed that they found it difficult to talk to family or
close friends about their gambling, which was consistent
15% 15% 14% 11% Net Agree (6-10) to previous years.

7% 90/ i i
11% C
4% m Strongly agree 8-10 However, among those experiencing problem

gambling, 42% strongly agreed that they found it
difficult. This rose to 51% for those who “had the

m6-7 thought that | should be ashamed of myself for my
gambling”. This demonstrates that shame is a barrier to
help-seeking for this group.

3-4 Although overall levels and trends appear positive, a
closer look at those experiencing problem gambling
reveals a different picture. High levels of difficulty
discussing gambling, especially when combined with
feelings of shame, underscore the need for targeted
2022 2023 2024 2025 interventions that reduce stigma and create safe,
supportive environments to encourage help-seeking.

Strongly disagree 0-2

Cb5. Below are some statements people have made about their gambling. Please rate each one according to how much you agree or disagree with it.

M Indicates a significant difference from the previous time period
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Perceptions of under-age gambling

Section Summary

» Gambling remained a lower priority concern for parents
compared to issues such as mental health and online safety

» Concern about the normalisation of gambling persisted
generally, however fewer Victorians strongly agreed that
children were exposed to too much gambling advertising

» Acceptance of teenage gambling increased slightly in 2025,
though it remained a minority view

» Few parents reported their child had gambled with money,
but among those who did, concern levels about it dropped
significantly this year

* Those who experienced problem gambling were more
accepting of young people gambling across multiple

measures, and were more likely to report their child

gambling with money
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Gambling remained a lower priority for Victorian parents compared to
other concerns such as online safety and mental health

Concerns as a parent with children between 10 and 17

Base: Parents with children aged between 10 and 17 years; 2025 (n=633)

Online safety (social media) 8%

Mental health 7%
Bullying 10%

Internet safety (gaming / chatting T 10%

23%

25%

21%

25%

60%

58%

56%

53%

Around one-third of parents (34%) with children aged 10—
17 considered gambling a very serious concern.

Mental health and online safety remained the top
concerns for Victorian parents, with gambling ranking
eighth overall.

online)
Smoking 16% 7% 15% 24% 38%
Unsafe sex &5/ BRSPS 9% 16%
Gambling / sports betting 14% 26% 34%
Alcohol 15% 30% 33%

Obesity / body image 15%

mDon't know mNot at all serious (0-2) = Not very serious (3-4)

A2. To what extent are the following major concerns for you as a parent?
M Indicates a significant difference from the previous time period.
Data labels displayed only for values greater than 3%.

Neutral (5)

35%

m Somewhat serious (6-7)

33%

m Very serious (8-10)

% perceive gambling as a very serious issue (8-10)

36% 34%

31% ° 32% ?
~— —— —°

2022 2023 2024 2025

Base: Parents with children aged between 10 and 17 years; 2025 (n=633);
2024 (n=585); 2023 (n=184); 2022 (n=171)
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Parents were less concerned about the normalisation of gambling
compared to concerns about cyber safety and time spent online

Parents’ concerns about impacts Outcome 3.1.2 Parents’ concern about the effect of normalisation of gambling

Base: Parents with children aged up to 18 years; 2025 (n=1043); Base: Parents with children aged up to 18 years; 2025 (1,043); 2024 (n=984); 2023 (n=371); 2022 (n=322)*

2024 (n=984); 2023 (n=371); 2022 (n=322)
The way that gambling has been normalised

% Strongly agree (8-10): and the effect this has on how much your
child gambles when they become an adult

Cyber safety threats to 2025 N 63%

m Very concerned (8-10)

young people such as 2024 68%
bullying on social 2023 73%
media platforms 222 66% 48% .
0,
The amount of time 2025 NS 58?’
that young people 2024 60% o
(aged 12-17) spend 2023 64% —_
online 2022 62%
3-4
The amount of time 2025 [ 48%
young people (aged 2024 47% Not at all concerned (0-2)
12-17) spend playing 2023 51%
video games 9022 52%

2022 2023 2024 2025

CO0. Overall, how concerned do you feel about the following things for your child(ren) and their future?
M Indicates a significant difference from the previous time period.

Among Victorian parents with children aged up to
18 years, 48% said they were very concerned
about the normalisation of gambling and its
potential impact on their child’s future gambling
behaviour.

Levels of concern were not significantly different
between those who did and didn’t gamble.

Parents expressed greater concern about
cyber safety and time spent online.

Gambling harm prevention messaging for parents
may be competing with more salient and relevant
digital safety priorities, so will have to highlight
clear risks and effects on future behaviour to be
noticed.
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Victorians’ perceptions of the normalisation of gambling for young
people largely remained unchanged

Community attitudes and sentiment — understanding of gambling drivers: % Strongly Agree (8-10)

Base: Total sample; 2025 (n=3,000); 2024 (n=3,203); 2023 (n=1,500); 2022 (n=1,500)

Children under 18 years are
exposed to too much gambling
advertising

Young people (under 18 years
of age) think betting on sport is
normal

Non-gambling — 57%
2025 [N 60%

- 63%

2024 60% Problem gambling — 44%
(o)

2023 65%
2022 64%

2025 [ 39%

2024 37%
2023 41%
2022 40%

C1. Below are some statements people have made about gambling. Please rate each one according to how much you agree or disagree with it.
C2. Below are some more statements people have made about gambling on sports. Please rate each one according to how much you agree or disagree with it.
M Indicates a significant difference from the previous time period

In 2025, the downward trend from 2024 was maintained with
fewer Victorians strongly agreeing that children under 18
were exposed to too much gambling advertising.

Across the gambling spectrum, again those at the ends,
non-gambling and problem gambling categories, were
less likely to strongly agree compared to those in the
middle risk categories.

Meanwhile, the decline seen in 2024 in strong agreement
that young people view betting on sport as normal did not
continue in 2025. Levels of agreement were consistent
across the gambling spectrum.

Understanding whether these downward trends stem from
reductions in advertising and gambling exposure or shifting
attitudes towards acceptance and normalisation of gambling
will be critical to guide interventions.
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Among parents, acceptance of teenage gambling increased slightly in
2025, although it remained a minority view

Parents’ attitudes towards teens/children and gambling: % Strongly Agree (8-10)

Base: Parents with children aged 10-17; 2025 (n=633); 2024 (n=585); 2023 (n=184); 2022 (n=171)

2025 [N 38% < Problem gambling — 47% Only a small minority of parents strongly agreed that it was
2024 37% ok for teenagers to gamble or that teenagers were unlikely to
experience negative consequences from gambling.

| worry that my child(ren) think sports

betting is acceptable behaviour 2023 38%
However, the proportion strongly agreeing that it was
2022 39% acceptable for teenagers to gamble rose significantly in
2025 to 8%.
2025 - 15% < Problem gambling — 30% Levels of strong agreement were higher among those
Teenagers are unlikely to experience 2024 1% experiencing problem gambling across all three statements,

negative consequences if they indicating different perceptions of what is acceptable.

gamble 2023 [ 13%

2022 12%
2025 I 8% 1 < Problem gambling — 26% AIthou.gh still a mmonty V|ew,'att|tudes toward tegnage
gambling may be relaxing, driven by those experiencing
It's OK for t ¢ bl 2024 4% problem gambling who could increase the risk of exposing
s orteenagers fo gamble 2023 5% their children to gambling harm.
2022 4%

D4. Below are some statements parents have made in the past. Please rate each one according to how much you agree or disagree with it.
M Indicates a significant difference from the previous time period.
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Most parents rejected gambling around children, however those
experiencing problem gambling were more permissive

Outcome 5.1.1 Disagreement among parents that it is ok to gamble regularly around their children

Base: Parents with children aged 10-17; 2025 (n=633); 2024 (n=585); 2023 (n=184),; 2022 (n=171)

It’s OK for me to gamble or bet regularly
around my child(ren)

4% 8% < Problem gambling — 28%
10% 12% ik 10%

659

2022

D4. Below are some statements parents have made in the past. Please rate each one according to how much you agree or disagree with it.

2023

-66%

2024

=73%

M 30%

2025

-680/0

M Indicates a significant difference from the previous time period.

m Strongly agree (8-10)
mG-7

5

3-4

1-2
m Totally disagree (0)

The majority of Victorian parents (68%) with children aged
10-17 disagreed (0-4) that it was acceptable to gamble
regularly around their children. However, the proportion
who totally disagreed (0) fell by 10 percentage points
compared to last year.

Those experiencing problem gambling were also less likely to
disagree (44%) and more likely to strongly agree (28%) that
gambling around children was acceptable.

While most parents still reject gambling around children, the
decline in strong disagreement and higher acceptance
among those experiencing problem gambling signals a
potential risk of normalising gambling in family environments.
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One in ten (8%) parents said their child had gambled with money, but
concern levels around this dropped significantly since last year

Underage gambling behaviour (as recalled by parents)

Base: Parents with children aged 12-17 (n=504) | Child(ren) gambled with money (n=55) | Child(ren) engaged in sports betting (n=21)*

Types of gambling:

Racing (e.g. horses, greyhounds etc.) _ 44%,
Sports betting (e.g. football, cricket,
envis ctc) | 357
-< Non-gambling — 3%
-12% Online casino games (for money) - 28%

8% of parents said their child Any other activities (e.g. Keno,
has gambled with money, and scratchies, lotto, bingo or raffles) . 9%

5% weren’t sure

Not sure “No =Yes

(5% reported yes in 2024, not a

statistically significant difference)

Casino table games (i.e. blackjack,
poker etc.) l 7%

Electronic gaming machines (i.e. poker
machines / ‘pokies’)

Db5. As far as you are aware, has/have your child(ren) aged between 12 and 1/ years ever gambled with money?

D6. What type(s) of gambling have they spent money on?

D7. As far as you are aware, has/have your child(ren) got any sports betting apps on their mobile phone / tablet / other device?
D8. How concerned are you about your child(ren)’s gambling?

*Caution: Small base

Very few parents reported that their child between 12 and 17
had gambled with money, although the proportion was higher
amongst those who gambled (12%) compared to those who
did not (3%).

Among those who said yes (n=55), 21% were very concerned
about their child’s gambling, while the proportion who were
not very concerned (0-2) rose significantly from 13% in
2024 to 41%.

Racing and sports betting were the most commonly
mentioned forms of gambling among minors. Among parents
who said their child had engaged in sports betting (n=21%),
24% reported their child had sports betting apps on their
device.

These results are based on small sample sizes and should
be interpreted with caution.

The rise in parents reporting low concern for their children
gambling may suggest growing normalisation, albeit for a
minority of the population.
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However, the proportion of parents with children aged 12-17 who had
spoken to them about sports betting trended upwards

Outcome 3.2.1 Parents of 12-17s who have spoken to their child about sports betting

Base: Parents with children aged 12-17; 2025 (n=504); 2024 (n=454);

2023 (n=134); 2022 (n=132) Base: Parents who spoke to their children aged 12-17 about sports betting harms; 2025 (n=319)

% Yes: Nature of discussion: Among Victorian parents of
children aged 12-17, most (61%)

61% 1 How addictive gambling can be ||| |GG 70 nad spoken with their child(ren)

55% 53% about the potential harm or risk of

48% How the chances of winning are really limited _ 62% sports betting, a significant
) , , increase from 2024.
How we can enjoy sports without needing to gamble or _ 46% . .
bet on it Parents who were experiencing
That all types of gambling can be harmful if you're not _ 419 problem gamb_llng wereé more |Ik§|y
careful, even ones that seem relatively innocent © to have had this conversation with
their child(ren) (72%).
2022 2023 2024 2025 Suggesting alternative ways to spend their money _ 40%
How to deal with the social pressure to gamble - 28% The significant increase paired with broader
findings on increased normalisation raises
How to recognise the hidden signs of problem gambling - 26% questions about intent. Further research would
| told them about someone we know who is help understalnd whether thesg conve.rsationsl
experiencing negative consequences from gambling - 26% designed to discourage ga.mbllng entirely, or if
they are framed as educational steps before
The link between video / online games and gambling - 26% permitting participation.

D9. Have you ever talked to your child(ren) about the potential harm or risk of sports betting?
D13. Which of the following best describes what you discussed with them?
M Indicates a significant difference from the previous time period.
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Preventing gambling harm

Section Summary

» Agreement that gambling boosts mood and confidence continued
to trend upwards, particularly among those experiencing problem
gambling, although it remains a minority view

» There are some early indications that the social element of
gambling is becoming more influential, including growing social
pressure to participate

» Perceptions of gambling’s negative impacts and the benefits of
reducing gambling remained stable overall

* Around a quarter of those who gambled took action to address
their gambling in the past year, with much higher rates among
those experiencing problem gambling

» Around one in ten of those who gambled linked gambling to non-
financial harms they experienced, particularly alcohol-related harm
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Amongst those who gambled, strong agreement that gambling
improves mood and confidence has trended upwards since 2022

Attitudes in relation to confidence, mood: % Strongly Agree

Base: Those who gambled: 2025 (n=2,103); 2024 (n=2,182); 2023 (n=1,001); 2022 (n=877)

Since 2022, there appears to be a trend of increased

2025 [l 10% < Problem gambling — 28% strong agreement that gambling boosts mood and
2024 8% confidence, although it is still the minority view.
| always feel confident when | bet or gamble 2023 7% This increase in agreement was evident across the
gambling spectrum, with higher levels among those in
2022 6% higher risk categories.

2025 . 9% < Problem gambling — 37%

2024 8%
Gambling gives me an adrenaline rush 2023 7%
2022 6%
2025 I 6%< Problem gambling — 26% This trend may be a concern as more people reported
2024 5% positive emotional effects from gambling, which could
Gambling always lifts up my mood encourage higher-risk gambling participation.
2023 4%
2022 5%

B4. Below are some statements people have used about gambling in the past. How much do you agree or disagree that each statement applies to you?
M Indicates a significant difference from the previous time period.
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Social pressure to gamble may be rising among higher risk gambling
categories, though it remains a minority issue

Attitudes in relation to their close relationships: % Strongly Agree

Base: Those who gambled; 2025 (n=2,103); 2024 (n=2,182); 2023 (n=1,001); 2022 (n=877)
Since 2022, the proportion of those who gambled strongly agreeing

2025 _ 62% < Problem gambling — 32% that their gambling does not harm anyone continued to decline.
2024 65% However, strong agreement with the statement “I worry my
My gambling activity doesn’t harm anyone family/friends would think less of me if | don’t join in their gambling”
2023 66% significantly increased in 2025 - though still a minority view at 4%.
2022 70% This figure was significantly higher among moderate risk (9%) and
problem gambling categories (22%) suggesting that social or peer
. 0 pressure within certain circles may be driving gambling
2025 [ 18% < Problem gambling — 32% participation, and that this influence could be growing.
Gambling is something | enjoy doing with 2024 19%
my friends and/or family 2023 16%
2022 17%
2025 I 4%4\< Problem gambling — 22% Social pressure may be an emerging risk factor for higher risk
o ) 2024 2 gambling categories in certain circles, even while generally
I worry my family/friends would think less of ° acknowledgement of the harms of gambling improves.
me if | don’t join in their gambling 2023 @ 2%
2022 @ 2%

B4. Below are some statements people have used about gambling in the past. How much do you agree or disagree that each statement applies to you?
M Indicates a significant difference from the previous time period.

V .£C Quantum
> Community Attitudes Survey 2025 38 Market

ictorian Gambling

and Casino Control Resea rc h

Commission




There were no significant changes in the consideration of the impacts
of gambling among those who gambled regularly

Consideration of impacts by those who gambled regularly: % Considered

Base: Those who gambled regularly; 2025 (n=746); 2024 (n=741); 2023 (n=268); 2022 (n=257) )
Those who gambled regularly were most likely to have

2025 [ 272 < Problem gambling — 79% considered how gambling affected their finances and
whether cutting down would benefit them, but proportions

ing i 2024 34%
How your gamb“n%r'lrzr?g(;ﬁssﬁﬂi?ou; 0023 319 ’ for all these considerations did not change significantly
320; from last year.
2022 o

Higher-risk gambling categories were far more likely to

2025 _ 26% < Problem gambling — 82% have consjdered these factors, with likelihood increasing
along the risk spectrum: 30% of non-problem gambling,

i i 2024 299
Whether you wodu(l(\jvrt:eor;]efl(t)zr:)rr;;u;’ﬂgg 2023 30i° 55% of low-risk gambling, 81% of moderate-risk gambling,
yourg S O/° and 92% of problem gambling categories had thought
2022 29% about at least one of these issues.
2025 - 15% < Problem gambling — 67%
How your gambling impacts on your 2024 17%
friends and family .4 10%
0,
2022 18% Higher risk gambling categories were more likely to have
0  ano considered cutting down on their gambling, which aligns
o 2025 [ 11% < Problem gambling — 62% with them being more likely to have felt these negative
How your gambling impacts on your 2024 15% impacts
2022 13%

C6. Have you ever thought about...
M Indicates a significant difference from the previous time period.
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The proportion of those who gambled who recognised the benefits of
stopping or reducing gambling remained stable in 2025

Perceived benefits of reducing or stopping gambling by those who gambled: % Strongly agree (8-10)

Base: Those who gambled; 2025 (n=2,103); 2024 (n=2,182); 2023 (n=1,001); 2022 (n=877)

The proportion of those who gambled who perceived
benefits from stopping gambling did not significantly
change since 2024.

2025 31%< Problem gambling — 52%

2024 309 Strong agreement with these benefits increased
| would have more money .- 30% with risk category: 72% of those in the problem
° gambling category strongly agreed with at least one

0,
2022 S statement, compared to 56% of moderate-risk
2025 I 17% < Problem gambling — 41% gambling, 42% of low-risk gambling, and 36% of
o those who gambled overall.
| would feel better about myself 2024 19%
wou wLmy 2023 18%
2022 17%
2025 [ 17% < Problem gambling — 44%
0 . " ,
| would have an improved lifestyle 2024 15(3)% Therg is a greater. recognlthn of the beneflts of '
2023 17% stopping or reducing gambling amongst higher risk
2022 17% gambling categories, which is a motivating factor to
encourage behaviour change.
2025 [ 14% < Problem gambling — 42%
My relationships with family and 2024 15%
close friends would be better 2023 15%
2022 15%

E11. Listed below are some things that people who gamble have said that they experienced when reducing or stopping gambling. For each one, please indicate how much you agree or disagree that it would apply to you if you were to reduce or stop gambling.
M Indicates a significant difference from the previous time period.
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28% of those who gambled had considered action to address their
gambling, with higher proportions among higher-risk categories

Actions considered Outcome 6.2.1 Actions taken

Base: Those who gambled; 2025 (n=2,103) Base: Varied; Those who gambled who had considered each action

Those who had experienced
problem gambling were more
Set a limit on how much money you spend on gambiing - | N 7% o% [/ ' likely to have considered action to

address their gambling; 85% had

Set a limit on how much time you spend gambling - 8% 15% -_ 85% considered at least one of these
actions in the past 12 months.
Took regular breaks when gambling - 7% 19% -_ 81%

Most of those who had gambled had

Stopped gambling for a period of time (inclziicr;gdsiﬁg; - 7% 15% -_ 85% :,I;r? ca)g:;%%nstg;eiiz (;ﬁg;iﬁ:&agg;l:,
Checked your betrtri:%r?;t(i)\ﬁtgrztasge;zm;sé;ogsaen?br;i?]v; - 49 15% -_ 85% 282;5);:23 actions they had
Talked to someone about my gambling [ 3% ;g:;’b?;;hﬁ:g who .- 27% 0 T 73
Looked online for information about gambling support . 2% gggziﬂi;dej;[?s:; 38% -_ 62% g;?:gﬁ;gf:é;iﬁig?;npgisgit?veg;rif]l;y
Used an app to help stop or recuce my gambing [ 19 | (o 2goress el 34 [ I <5 Siready and there s an opportuniy {0
i 12 months support these behaviours further.

Sought help from a health professional for my gambling I 1% el d 41% _— 59%

®m Took action mDid not take action
E11a. In the past 12 months, have you thought about doing any of the following things (whether you did them or not)?

E12. ...and in the past 12 months, which of these things have you actually done?
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Overall feelings of control and desire to reduce gambling amongst those
who gambled remained stable in 2025

Feelings of control Outcome 6.1.2 Desire to reduce or stop gambling
Base: Those who gambled; 2025 (n=2,103); 2024 (n=2,182); 2023 Base: Those who gambled; 2025 (n=2,103); 2024 (n=2,182); 2023 (n=1,001); 2022 (n=877)
(n=1,001); 2022 (n=877)
% Strongly agree (8-10): I'd really like to reduce or stop gambling Most of those who gambled continued to feel in control of
their gambling and believed they could stop anytime,
2025 1 84% 16% 16% 16% 14%  Net Agree (6-10) consistent with previous years.
| feel | am in control of 2024 83% -~ - -~ 9% However, strong agreement with the statement “I don’t
my gambling 2023 81% m Strongly agree (8-10) think much about my gambling, it's just something that | do”
2022 81% 5% 6% 6% . decreased this year, suggesting people may be becoming
more intentional about their gambling.
2025 I 31% =67 The proportion of those who gambled who wanted to
2024 839% reduce or stop gambling remained stable overall but
| could stop gambling o ° increased with risk category: with 69% of problem
anytime | wanted to 2023 79% 5 gambling, 41% of moderate-risk gambling, and 20% of
2022 79% those in low-risk gambling categories agreeing.
2025 W 33%< 60% 60% 62% 60% 3-4 9% of those who gambled also strongly agreed that they
| don’t think much 2024 38% : felt their gambling could potentially be negatively affecting
about my gambling, it's o ° _ them, consistent with previous years. :
just something that | do 2023 35% B Strongly diSagree (0-2)  Iesssssssessssissinssississ s s s
2022 37%

2022 2023 2024 2025

E10. Listed below are some statements people who gamble have made in the past. For each one, please indicate how much you agree or disagree that it applies to you.
M Indicates a significant difference from the previous time period.
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9% of those who gambled linked gambling to non-financial harms, with
links to alcohol-related harm rising

Harm experienced by those who gambled in the past 12 months Outcome 3.1.1 Whether they thought their gambling contributed

Base: Those who gambled; 2025 (n=2,103) 1 Did not contribute
May have contributed a bit / definitely Most of those who gambled reported
contributed a bit / significantly contributed that their gambling had not contributed

to harm, consistent with previous years.

Difficulty sleeping _ 34% 93% _I % Where harms were linked to gambling,
they most commonly involved drinkin
Worried about finances _ 28% 85% _- 15% Y Y o

more alcohol, disagreements with loved
Regularly feeling worried or stressed ||| 27% 91% R 9%

ones, or financial worries.

Notably, the proportion reporting

Trouble concentrating - 15% 30%ofthosewho """ 91% _. 9% gamb”“_g contributeld t‘?_d”“ki”g neiE
: gambled had alcohol increased significantly, from
Felt so sad nothing could cheer me up - 11% experienced at 90% _. 10% 15% in 2024 to 27% in 2025.
! least 2 of these Those in the moderate-risk and
Felt worthless ||| 11% ! non-financial harms 929% [y 5% problem gambling categories were far
in the past year more likely to report experiencing non-
Struggling to perform at work / study [ 8% e 0% [ 0% financial harms and to attribute these
o : harms to their gambling.
Drinking more alcohol than | have mpt:set . 5% 73% _- 27% A
Increased disagreements with my partn_er . 5% 78% _- 229, 9% of those who had experienced :
or family : . . .
: non-financial harms attributed at
i least one to their gambling, a
E2. Thinking back over the last 12 months, have you experienced any of the following? Slgmflcant increase from 2024 (6%)' :
E3. Do you think your gambling contributed fo you experiencing this in any way? 3 AT

M Indicates a significant difference from the previous time period.
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Appendix A:
Demographics of
gambling behaviour




Proportions that gambled and had problem gambling varied across

different demographic groups

Inner Melbourne 52% 1% PG
o 0 o 0 18-24 25-34 35-44 45-54 55-64 65+
58 A) 49 A) Outer Melbourne 50%
of men of women
gambled gambled 39% 46% 57% 58% 60% 54% Regional Victoria 59%
1% PG 2% PG 1% PG Rural Victoria 59%
0, o)
Not a parent 44% 84 o Under $25,000 35%
Older children lefthome ~ 58% ¢, . Jof those who identified $25,000 - $49,999 47%
. . as Aboriginal gambled $50.000 - $74,999 539%
Children at home fulltime 61% 2% pG
7% PG $75,000 - $99,999 54% 1% PG
Children at home part 60% .
tme $100,000-$124999  63%  2%PC
_ o)
Have children but not 58% 34 % $125,000 - $199,999 o8k
living with me of those who identified $200,000 or over 62%

as CALD gambled

PG: ‘Problem Gambling’ — listed if the proportion of problem gambling in this demographic was significantly higher compared to the other demographic subgroups.
Green/Red: Indicates a significant difference in proportions compared to the other demographic subgroup.
NB. Data was weighted based on ‘Victorian Population Gambling and Health Study 2023’ figures.
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Appendix B:
Weighting tables
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Weighting was applied to provide a balanced representative sample of
Victorians in terms of age, gender, location, and PGSI status based on

the 2023 Victorian Population Health Study

Age, gender, location
--m Outer Metro | Rural & regional combined

18-24
25-44
45-64
65+

18-24
25-44
45-64
65+

2.8%
9.5%
7.1%
4.5%
2.8%
9.6%
7.6%
5.5%
49.3%

1.6%
5.5%
4.0%
2.2%
1.5%
5.6%
4.2%
2.5%
271%

1.1%
3.4%
3.8%
3.2%
1.0%
3.6%
4.0%
3.5%
23.6%

5.6%
18.4%
14.9%

9.8%

5.3%
18.8%
15.8%
11.5%

100.0%

PGSI classification

Nongambing PR
45
5.3%
2.3%
0%
P oo
100.0%

VOCC
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